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MORTARR 

201 S Broadway Ave 
PO BOX 209 
Albert Lea, MN 56007  

 
POSITION  
Marketing Automation Strategist 
 
REPORTS TO 
Marketing Director 
 
EXPERIENCE 
BS or BA in Marketing, Communications, or relevant field, OR equivalent functional 
training in relevant role and/or field 
 
ROLE DESCRIPTION 
Mortarr is on the lookout for a Marketing Automation Strategist to optimize our outreach 
and leverage best practices and emerging trends to create and nurture brand 
relationships. This position is responsible for the execution of all marketing automation 
campaigns, including email marketing through Pardot, chat bot strategy through 
Intercom, and website messaging and notifications, all with a singular goal to directly 
drive engagement. 
 
IDEAL CANDIDATE PROFILE 
You are passionate about turning ideas into executable campaigns and have a solid 
understanding of how to judge the value of performance, as defined by KPIs and 
measurable results. You are fascinated with analyzing data and discovering optimization 
opportunities to continually improve campaign performance. You live to tell a story based 
on data, and use those stories to effectively report on, rework, or reuse strategies. You 
value the connective tissue between all digital marketing efforts that grow a brand. 
 
RESPONSIBILITIES 

- Work directly with the Marketing Director, and Marketing and Data + Product teams, 
to establish and execute a marketing automation strategy 

-  Execute email campaigns in Pardot including building multi-touch campaigns, logic 
streams, automation rules, creation of segments, forms and landing pages, email 
content creation, and deployment 

- Interpret, recommend, and implement best practices for Pardot, Intercom, and 
website messaging and notifications, including personalization, segmentation, and 
data capture from forms and landing pages 

- Analyze, track and report on key metrics, continually improving performance 
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- Provide internal consultation on Pardot and Intercom capabilities and other 
marketing automation strategies 

 
DESIRED SKILLS & EXPERIENCE 

- Minimum 2 years experience in marketing automation or email marketing roles 
- Working experience with Pardot required 
- Working experience with Intercom preferred 
- Knowledge of marketing automation, email marketing, and/or content marketing 

best practices 
- Exceptional written and verbal communication skills 
- Strategic mindset combined with a pragmatic, can-do approach 
- Ability to manage relationships with team members from different functional areas 

and professional backgrounds 
- Ability to pivot and adapt quickly 
- Strong time management skills 
- Solid, well-rounded knowledge of overall digital marketing best practices, especially 

as they related to email marketing 
- Experience measuring, analyzing, and reporting marketing automation performance 
- Self-motivated, detail-oriented, and able to manage own tasks and schedule 
- Demonstrated experience and enthusiasm collaborating with other strategists, 

creatives, and servicing teams 
- Passionate about continuous learning and professional skill development 

 
BOTTOM LINE 
You are an advocate of digital marketing, a lover of strategy and data, and a sharp 
communicator skilled in the art of marketing automation. 
  
CORE VALUES  
Make it Happen: A great idea is nothing if it never sees the light of day. We can’t just think 
it, or talk about it; we have to do it. No matter what stands in our way, we must find a way 
to get it done.  
 
Pursue the Uncommon: Being average is not an option. To transform an entire industry, 
we have to be different. We must explore blue oceans, unchartered territory, pave ways 
not yet discovered. We must think big and do bigger.  
 
Sweat the Details: Stick! Stick! Stick! Beauty isn’t in the details. It is the details. Always be 
mindful of the importance of everything we do because a collection of little things makes 
big things happen.  
 
Ride the Tide: Dodge, dip, dive, and dodge. It’s best to avoid wrenches, but when they do 
come our way, we always make the best of the situation. 
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Mad Respect: No jerks allowed.  
 
NEXT STEPS 
Send your info and work samples to connect@mortarr.com to get started. 


